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The “AIA Dining Cover 2: Exclusive Offer” (“Campaign”) is organised by
AIA International Limited (acting through its Hong Kong Branch) (“AIA”).
The promotion period of the Campaign is from 22 March 2025 (00:00) to
13 April 2025 (23:59) (“Campaign Period’). The Campaign Period is in
Hong Kong time and is subject to the successful receipt of the redemption
request by AIA’s server.

To receive the complimentary “AlIA Dining Cover 2 (30-day free coverage)
offered by AIA (“Product”) and one (1) HKS$50 city’super shopping
voucher (“Voucher”) on-site at the Campaign Venue during the Campaign
Period, participants must have successfully completed the application for
“AIA Dining Cover 2” at the AIA Dining Cover 2 online platform by
scanning the dedicated quick response (“QR”) code made available on-site
at the AIA Booth at the portion of AIRSIDE Plaza, G/F, AIRSIDE
(“Campaign Venue”) during the Campaign Period.

Participants who have successfully applied for the Product at the Campaign
Venue during the Campaign Period (“Eligible Participants™) and have also
clicked the ““AlIA Dining Cover 2” for product details and after-sales
service / Enquiry on other AIA Insurance products” checkbox can each
receive an extra reward of HK$50 OpenRice promotion code (“Promo
Code”).

HKS$50 OpenRice Promo Code will be distributed by AIA to Eligible
Participants via the registered email provided by the Eligible Participants
normally within 14-30 days upon successful application for the Product. If
there are overwhelming responses, the Promo Code may be sent out at a later
time without further notice.

Each Eligible Participant can only receive the HK$50 city’super Voucher
and/or the HK$50 OpenRice Promo Code (i.e. up to a total value equivalent
to HK$100) (the HK$50 city’super Voucher and the HK$50 OpenRice
Promo Code collectively referred to as “Rewards”) once during the
Campaign Period, as the case may be.

The quota of the Rewards is limited to one thousand (1,000) on a first-come,
first-served basis, while stocks last without further notice from AIA.

The Rewards (electronic, digital, actual paper or otherwise) to be granted or
offered under the Campaign (including the Voucher and the Promo Code)
shall not be varied, returned, replaced, cancelled, transferred, resold,
refunded or exchanged for cash or discount or other products.

Persons who have applied for AIA Dining Cover 2 at an earlier time and are
enjoying the complimentary 30-day dining cover at the time of application
for the Product are NOT eligible to participate this Campaign.

(10) The “AIA Dining Cover 2” is subject to its product terms & conditions.

Please refer to
https://www.aia.com.hk/content/dam/hk/aia_diningcover2 tnc_en.pdf?v=1
for more details.

(11) By participating in the Campaign, the Participants are deemed to have read,

understood and accepted the AIA Personal Information Collection



https://www.aia.com.hk/content/dam/hk/aia_diningcover2_tnc_en.pdf?v=1

Statement and AIA Privacy Policy. For details, please refer to
https://www.aia.com.hk/en/privacystatement.html. Participants’ personal
information will be collected and used for administration and Rewards
redemption purposes.

(12) Unless any Rewards are expressly and specifically stated to be supplied /
provided / manufactured by AIA, the Rewards are not supplied / provided /
manufactured by AIA. AIA does not in any way warrant the quality and
condition of or any other matters in connection with such Rewards and shall
not be held liable for the same. AIA shall not be held legally liable for any
direct or indirect claims, demands, costs, charges, expenses, losses, damages
and compensations arising out of or relating to such Rewards (including but
not limited to the use of such Rewards by mistake, network or device failures
or problems, technical errors or any other reason) and the Campaign.

(13) The Rewards of this Campaign are subject to the terms and conditions
imposed by the suppliers of the respective Rewards.

(14) Wealth Union Limited, Nan Fung Loyalty Program Limited, Nan Fung
Group Holdings Limited and/or their affiliated companies (collectively,
"AIRSIDE") are not the organiser of this Campaign, nor are they the
suppliers or providers of the goods, services, or rewards (including the
Product and the Rewards) involved under this Campaign. In addition,
AIRSIDE does not represent AIA, makes no representation or guarantee as
to the quality of the products, services and rewards concerned (including the
Product and the Rewards), and accepts no liability on relevant matter under
any circumstances.

(15) AIA reserves the absolute right to suspend, vary or cancel any benefits,
discounts, offers. privileges, promotions, rewards, services and the like to be
granted or offered under the Campaign at any time without any prior notice.

(16) AIA may record the Campaign for marketing and promotional purposes and
any other purposes it deems fit. Photos, videos, audio-records and any other
types of medium taken of participants at the Campaign Venue (whether they
participate in the Campaign or not and whether edited and with or without
other persons or not) (collectively, the “Materials”) by or for and on behalf
of ATIA may be used, presented, published and disseminated in or through
publications, newspapers, magazines, radio and television broadcasts,
websites, mobile applications, emails, outdoor advertisements or any other
types of medium by AIA and/or third parties as authorized by AIA and may
be transferred by AIA to any other third party it deems fit for the
aforementioned purposes, without the payment of any remuneration, royalty
payments or any fees to such participants. AIA has the absolute right to use
the Materials. All intellectual property rights and proprietary rights of the
Materials shall at all times be wholly and absolutely owned by AIA and/or
third parties as directed by AIA. By participating in the Campaign, the
participants are deemed to agree, confirm, warrant and undertake that they
shall wholly waive and forever abandon all rights to pursue and be estopped
from pursuing any action, claim, right, demand and set-off against AIA
arising out of, or in connection with, the use of the Materials in accordance
with this Terms & Conditions, whether in contract, tort, at common law, in
equity, under statue or otherwise, in whatsoever jurisdiction AIA reserves the
right to interpret these Terms & Conditions. For any dispute arising from the
Campaign, AIA reserves the right of final decision.
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(17) By participating in the Campaign, participants are deemed to have read,
understood and agreed to be bound by these Terms & Conditions and
accepted that AIA is entitled to the rights set out in such Terms & Conditions.
In case of any breach of these Terms & Conditions, or AIA reasonably
believes that dishonest or fraudulent conduct and/or acts have been
committed by a Participant (including but not limited to using or abetting
others to use inappropriate methods to affect, cause technical problems or
disorder to, damage, interfere, interrupt or jeopardize the operation or any
aspect of the Campaign), AIA has the sole and absolute discretion to
immediately revoke the Participant’s entitlement to any benefits, demand
and recover from any Participant the rewards redeemed or equivalent value
in cash, claim against the Participant for any damages and/or losses arising
from or in connection with the above and pursue any legal action, without
any prior notice.

(18) AIA is not liable for any submission delay, loss of information, error in
transmitting information, unrecognizable or damaged information that may
be caused by any computer, internet network, telephone, and technical
problems or any other causes beyond the control of AIA, and the participants
may not raise any objection.

(19) AIA has the absolute discretion to change, delete or add to any of these Terms
& Conditions and/or to terminate, suspend or cancel this Campaign at any
time without further notice.

(20) These terms and conditions shall be governed by and construed in
accordance with the laws of Hong Kong and each participant submits to the
exclusive jurisdiction of the courts of Hong Kong.

(21) In case of discrepancies or inconsistencies between the English and Chinese
versions of these Terms & Conditions, the English version shall prevail.
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